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2. Theoretical background 
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3. Objectives and methodology 
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4. Results 
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Table 1. Inclusion and time devoted to energy issues 

PROGRAMMES 

Analysis 

units Sample 

Topic 

inclusion 

 Total 

broadcast time Energy topic time 

   

(%) 

  El Intermedio 6 93 6,5 05:23.:15 00:33:14 

Al Rojo Vivo 4 117 3,4 10:48:56 00:12:43 

Más Vale Tarde 2 117 1,7 04:26:52 00:06:37 

El Objetivo 2 24 8,3 02:25.56 00:15:54 

La Sexta Noche 4 24 16,7 17:45:16 00:33:38 

 Total 18 375 4,8 41:45:25 01:53:25 
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Graphic 1. Average time spent on energy issues compared to the duration of the program 
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Graphic 2. Level of sources’ presence  
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Graphic 3. Level of presence of technical and narrative features 
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Graphic 4. Presence of eco-framings 
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